
Communicating about your collaboration 
with Fairly Made®  



WHAT IS
FAIRLY MADE® 



Fairly Made® is a ”société à mission”, a green tech startup created in 2018 to 
improve the impact of the textile industry.  

Our mission is to improve brands' purchasing practices from an 
environmental and social perspective, through the analysis of their products 

and production chains via our tech platform.  

The Fairly Made® SaaS platform offers a garment evaluation calculated on 
four criteria: social issues, traceability, environment, recyclability. This 360° 

vision allows brands to understand the real impact of their collections in 
order to reduce it.  

Fairly Made® allows brands to identify action levers in order to efficiently 
start an eco-design approach and communicate transparently to consumers.

OUR MAINSPRING



THE SOLUTION: FAIRLY MADE® IMPACT

Get numerical 
indicators

Ensure the level of 
commitment of 
your suppliers

Give credibility to 
your initiative as a 
brand

A SaaS platform allowing brands to measure the impact of their products.

360° view on the 
impact of your 

products

TRACEABILITY

ENVIRONMENT

SOCIAL ISSUES

RECYCLABILITY



FAIRLY MADE® - PROCESS

 Data collection 

Contacting your suppliers, manufacturing 
factories, transporters, etc. to collect data 

specific to the products to be displayed

 Performance analysis.   

Life cycle assessment of your 
products according to ISO 

14040/14044 standards

Sharing results

Presentation of your studies 
on the platform and other 
presentations according to 

your request
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ENVIRONMENTAL 
PERFORMANCE 

ANALYSIS

2

COLLECTION OF 
FACTORY 

INFORMATION

COLLECTION OF 
BRAND INFORMATION

1 4

PRESENTATION & 
PUBLICATION OF 

RESULTS



🖋 Contract signatureIMPACT 
PROCESS

COMMUNICATION
PROCESS

2 Weeks

💻 Kick-Off

🗓 Communication teams 
meeting

Communication Kit 
presentation

🗓 Meeting Store 
Manager, 

retail network 

✅ Presentation✨ Validation of marketing materials

📰 Press release

👚 Arrival of the collection in store

📷 Video,
influence 
campaign 

FAIRLY MADE STUDY

1 Week 1 Week 1 Week 2 Weeks

😊 Feedback

👥 Internal 
training

Newsletter, 
POS 

advertising

TIMELINE



MAKING THE FAIRLY MADE® RESULTS AVAILABLE

Product 
sheet 

accessible 
through a 

QR code

https://impact.fairlymade.com/showcases/recdUseD65iWLGMiJ


QR codes and widgets tell the story of 
your products

It’s all about asserting your social and environmental commitments!

Whether it is to your customers or to your stakeholders, explaining your actions is essential.

The launch on your website and your social networks are the highlights of your collaboration.

The use of storytelling and key figures that stand out in your report can be a good way to attract the 
attention of your community.

The goal:  to make an impact and give your initiative real exposure!

WHY COMMUNICATING

Demonstrate your efforts to your customers and be transparent:

Retain your existing customers

Meet the expectations of new 
customers



WHICH NEWS?

PEF
The Product Environmental Footprint is based on the Life Cycle 
Assessment (LCA) method and allows to study the impact of a 
product on 19 criteria such as climate change, use of fossil resources for 
energy, use of natural resources, dangers on human health, etc.

AGEC 
Law

Anti-waste law for a circular economy, which serves as an extension to 
article L. 541-10-1 of the environment code and addresses "the 
prevention and management of waste". Several aspects are covered: 
from greenwashing to recyclability, the fundamental issues are 
finally inserted in a well-defined legislative framework.

Environmental 
labeling

A measure that includes a visual representation appearing 
on any type of medium used for communication with the 
end customer. It indicates the environmental impact of a 
product in the form of a score or a letter between A and E, 
mandatory from January 2024.

Access article

Access article

Access article

https://www.fairlymade.com/blog/les-nouvelles-obligations-du-decret-agec
https://www.fairlymade.com/blog/laffichage-environnemental-lavenir-de-nos-etiquettes
https://www.fairlymade.com/blog/les-methodes-daffichage-environnemental-un-sujet-en-pleine-evolution-en-europe-et-en-france


TELEVISION

Speaking via this type of powerful 
media is an opportunity to expose 
your actions to a massive audience 
and to position yourself as a true 
player of change!

Jean Loez  — Production & sourcing director at Maje  
Appearance on "Le 20h" of TF1

Asphalte on Public Sénat  

https://www.tf1info.fr/conso/video-origine-du-textile-recycle-ou-biodegradable-avez-vous-remarque-ce-qr-code-sur-les-etiquettes-des-vetements-2245513.html
https://www.publicsenat.fr/emission/pourvu-que-ca-dure/la-mode-est-elle-prete-a-faire-sa-revolution-verte-217167


The press release is central 
to this launch strategy. To 
have a consistent 
resonance, it can be 
completed by a press 
briefing to present the 
results.

We can broadcast it on 
Linkedin or to a list of 
journalists specialized in 
fashion and environment.

PRESS 

https://planete.lesechos.fr/enquetes/la-mode-commence-a-shabiller-plus-vert-16654/
https://fashionunited.fr/actualite/business/pour-une-meilleure-tracabilite-de-ses-produits-ba-sh-s-associe-a-fairly-made/2022072230089
https://fashionunited.fr/actualite/retail/tracabilite-maje-s-engage-avec-la-start-up-francaise-fairly-made/2022032229249
https://fr.fashionnetwork.com/news/Fairly-made-la-start-up-qui-accompagne-smcp-et-lvmh-sur-le-chemin-de-la-tracabilite,1392388.html
https://www.businessoffashion.com/articles/sustainability/france-regulation-fashion-law-waste-recycling-transparency-louis-vuitton-gucci-zara-nike/
https://www.smcp.com/en/smcp-joins-forces-with-fairly-made-and-becomes-one-of-the-first-accessible-luxury-brands-to-offer-its-customers-detailed-and-transparent-information-on-the-traceability-of-its-products/
https://www.the-spin-off.com/news/stories/The-Brands-How-Rossignol-gets-committed-to-society-and-ecology-16850
https://wwd.com/sustainability/business/patou-reveals-its-first-fairly-made-sustainability-impact-scores-traceability-1235624831/


INSTAGRAM

The launch on Instagram is one of the highlights of your collaboration with us. Using the key figures that emerge from 
your results can be a great way to get your community's attention.

The goal of the operation is not to become faultless in every way, but to communicate openly about taking into account 
the impact of the company and the actions taken to improve it.

→ This allows you to leave your mark and give your initiative a real impact

https://www.instagram.com/p/Cn7EsqfLEyU/
https://www.instagram.com/p/CbdGzwqIew8/
https://docs.google.com/file/d/1OR9qFqvyqKv8hp4HIEZDkBO0WJ_VjD9T/preview
https://www.instagram.com/p/CjijtPntxNG/


Communication via influencers is an excellent 
strategy to tell the story of your initiative and make 
it known to as many people as possible.  

Influence is a way to increase your notoriety. By 
using influencers close to their community, you 
also benefit from their trust and popularity.  

Influencers have a credibility and a real influence 
on their ecosystem, which can help you 
communicate to your target.

INFLUENCE
Maje x Fairly Made Campaign 

Discovery stay

https://www.instagram.com/p/CbiO_MoM_x2/
https://www.instagram.com/p/Cbe5uDSt-NT/
https://www.instagram.com/p/CdpqpQwNXWh/
https://www.linkedin.com/feed/update/urn:li:activity:6933037504157650944
https://docs.google.com/file/d/1vPS-WkRa59UGZyv0XyqD2CrLkSUw3X0v/preview
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LinkedIn is the 
ideal tool to 
present your 
efforts to your 
professional 
network and 
make progress in 
your 
transparency 
process. 

LINKEDIN

https://www.linkedin.com/feed/update/urn:li:activity:7029390155748683777
https://www.linkedin.com/feed/update/urn:li:activity:7024288103850725376


We would love the opportunity to feature our collaboration on our site.  The Fairly Made® 
“Case Study” is a great way for your brand to showcase your experience and serve as a true 
example!

CASE STUDY

Asphalte

https://docs.google.com/file/d/1AV7HXEFrSiHp9ZF0xhgFOBQJnRRasxPS/preview


Become an ambassador!
Attend our events and be a speaker on 
relevant topics.

We organize different types of events that allow you to gain visibility, such as our Green Morning, webinars, exhibitions 
or meetups at La Caserne. 

These are perfect moments to showcase your expertise and the actions you are implementing to a qualified audience 
that evolves within the fashion industry.

Green Morning live and 
webinaire with ba&sh and 
Centric

Meetup with Balzac and Ethiwork

EVENTS

https://www.linkedin.com/feed/update/urn:li:activity:7043557555486236673
https://www.linkedin.com/feed/update/urn:li:activity:6995414585855922178


The emailing strategy is an 
excellent way to leave a mark 
and announce your collaboration 
with us to customers and 
stakeholders.

NEWSLETTER

Offer up-to-date content with 
high added value

Stay on top of the news

Generate qualified traffic

Image: broaden readers' vision of 
your company

https://email.maje.com/optiext/optiextension.dll?ID=F98F_PyBJtZU7NzDOZQh2V_BhAfARIYcz2EYiX1s5oDO73QVxvo%2BdIfqQJtptFUFFTrKF4oYOwVUH8QXH7RsGpDjJHM3x
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WEB COMMUNICATION

Blog article

Video

White paper, report, e-book

Maje

https://fr.maje.com/fr/dream-tomorrow/collection/nos-pieces-tracables/


Etam

ba&sh

Wording

- Transparency
- Immersion in the 

heart of the 
factories

- External audits
- Audited partners
- International 

social standards 
- QR code
- Information from 

factories
- Traceability tool

CONTENT

https://www.etam.com/etam-sengage/we-care/
https://ba-sh.com/ca/en/partners---our-commitment-to-responsible-suppliers-%7C-bash/partenaires.html


IN STORES

Hangtag

PLV


