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FAIRLY MADE®
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OUR MAINSPRING ’

Fairly Made® is a "société a mission”, a green tech startup created in 2018 to
improve the impact of the textile industry.

Our mission is to improve brands' purchasing practices from an
environmental and social perspective, through the analysis of their products
and production chains via our tech platform.

The Fairly Made® SaaS platform offers a garment evaluation calculated on
four criteria: social issues, traceability, environment, recyclability. This 360°
vision allows brands to understand the real impact of their collections in
order to reduce it.

Fairly Made® allows brands to identify action levers in order to efficiently
start an eco-design approach and communicate transparently to consumers.



THE SOLUTION: FAIRLY MADE® IMPACT

A Saas platform allowing brands to measure the impact of their products.

360° view on the
impact of your
products

Get numerical
indicators

Ensure the level of
commitment of
your suppliers
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FAIRLY MADE® - PROCESS

e (-]
Le Costume Business

COLLECTION OF ENVIRONMENTAL
FACTORY PERFORMANCE
INFORMATION ANALYSIS

PRESENTATION &
PUBLICATION OF
RESULTS

COLLECTION OF
BRAND INFORMATION

Data collection Performance analysis Sharing results
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MAKING THE FAIRLY MADE® RESULTS AVAILABLE

Product
sheet
accessible
through a

OR code

AA @ impact.fairlymade.com &

T-shirt demo

é Matiéres

e Main Component: 100% Organic Cotton



https://impact.fairlymade.com/showcases/recdUseD65iWLGMiJ
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WHY COMMUNICATING

It's all about asserting your social and environmental commitments!
Whether it is to your customers or to your stakeholders, explaining your actions is essential.
The launch on your website and your social networks are the highlights of your collaboration.

The use of storytelling and key figures that stand out in your report can be a good way to attract the
attention of your community.

The goal: to make an impact and give your initiative real exposure!

Demonstrate your efforts to your customers and be transparent:

Meet the expectations of new
customers

QR codes and widgets tell the story of
your products

1 Retain your existing customers




WHICH NEWS?

AGEC

Anti-waste law for a circular economy, which serves as an extension to
article L. 541-10-1 of the environment code and addresses '"the
prevention and management of waste". Several aspects are covered:

¥as

A

Law from greenwashing to recyclability, the fundamental issues are
finally inserted in a well-defined legislative framework.
.
A measure that includes a visual representation appearing
Environmental on any type of medium used for communication with the

labeling
\.

end customer. It indicates the environmental impact of a
product in the form of a score or a letter between A and E,
mandatory from January 2024.

,)<

A

PEF

The Product Environmental Footprint is based on the Life Cycle
Assessment (LCA) method and allows to study the impact of a
product on 19 criteria such as climate change, use of fossil resources for
energy, use of natural resources, dangers on human health, etc.

X

Access article

Access article

Access article


https://www.fairlymade.com/blog/les-nouvelles-obligations-du-decret-agec
https://www.fairlymade.com/blog/laffichage-environnemental-lavenir-de-nos-etiquettes
https://www.fairlymade.com/blog/les-methodes-daffichage-environnemental-un-sujet-en-pleine-evolution-en-europe-et-en-france
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TELEVISION '

Speaking via this type of powerful
media is an opportunity to expose
your actions to a massive audience
and to position yourself as a true
player of change!

/’:;‘L'

¢t ~
DOV VIENNENMETEMENTS?

Appearance on "Le 20h" of TF1

Asphalte on Public Sénat



https://www.tf1info.fr/conso/video-origine-du-textile-recycle-ou-biodegradable-avez-vous-remarque-ce-qr-code-sur-les-etiquettes-des-vetements-2245513.html
https://www.publicsenat.fr/emission/pourvu-que-ca-dure/la-mode-est-elle-prete-a-faire-sa-revolution-verte-217167

PRESS

The press release is central
to this launch strategy. To
have a consistent
resonance, it can be
completed by a press
briefing to present the
results.

We can broadcast it on
Linkedin or to a list of
journalists specialized in
fashion and environment.

SMCP

MO joins for

L4

UNITED

Actualis  Jobs  Marketplace  Lookbook  Evénements Do i o
Pour une meilleure tracabilité de ses S fASHON  SUSNESS  BEAUTY  MENS  RUNWAY  SUSTANABILTY  EYE  EVENTS  WWDWEEKEND  SOP @

THE FASHION, BEAUTY AND RETAIL BUSINESS AUTHORITY _ susscuioc von

produits, Ba&sh s’associe a Fairly Made WWD

= Boury oy susTAABIUTY g UM TAKES A DEEP OVE
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Patou Reveals Its First Fairly Made Sustainability
Impact Scores
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Home | Actulite | Retal | Tragabil : Maje s engage avec a sar-up fancaise Farly Made.

Fairly Made, la start-up qui accompagne SMCP et o, .
LVMH sur le chemin de la tragabilité Tracabilité : Maje s’engage avec la start-up

francaise Fairly Made

HOME | NEWS | STORIES

How Rossignol gets
commilted to society
and ecology

by Maria Cristina Pavarini — December 01, 2022

En2018,C: aureBetsq
créent Fairy Made, un ogiciel permetant aux marques didentiierles étapes de

milieu de écise Camille Le Gal

it
lac ® ©
" Fashion Isn’t Ready for the Regulation Coming for It S

New i in France are testing big brands as they prepare for an oncoming wave of sustainability regulation. olet P";‘é

marques partenaires, 3 limage e Baksh, Balzac Paris et The Kooples
MEGASTORE

recyclage, Rces & partir de vétemen)

reconditionner P . trds g



https://planete.lesechos.fr/enquetes/la-mode-commence-a-shabiller-plus-vert-16654/
https://fashionunited.fr/actualite/business/pour-une-meilleure-tracabilite-de-ses-produits-ba-sh-s-associe-a-fairly-made/2022072230089
https://fashionunited.fr/actualite/retail/tracabilite-maje-s-engage-avec-la-start-up-francaise-fairly-made/2022032229249
https://fr.fashionnetwork.com/news/Fairly-made-la-start-up-qui-accompagne-smcp-et-lvmh-sur-le-chemin-de-la-tracabilite,1392388.html
https://www.businessoffashion.com/articles/sustainability/france-regulation-fashion-law-waste-recycling-transparency-louis-vuitton-gucci-zara-nike/
https://www.smcp.com/en/smcp-joins-forces-with-fairly-made-and-becomes-one-of-the-first-accessible-luxury-brands-to-offer-its-customers-detailed-and-transparent-information-on-the-traceability-of-its-products/
https://www.the-spin-off.com/news/stories/The-Brands-How-Rossignol-gets-committed-to-society-and-ecology-16850
https://wwd.com/sustainability/business/patou-reveals-its-first-fairly-made-sustainability-impact-scores-traceability-1235624831/

INSTAGRAM

The launch on Instagram is one of the highlights of your collaboration with us. Using the key figures that emerge from
your results can be a great way to get your community's attention.

The goal of the operation is not to become faultless in every way, but to communicate openly about taking into account
the impact of the company and the actions taken to improve it.

— This allows you to leave your mark and give your initiative a real impact

a French green tech start-up,

In collaboration with Fairly Made, FAIRLY MADE @

we have launched a traceability project

for the Summer 2022 collection. Que vous nous le qemand|ez 0!‘1 (el
) on vous donne toujours le détail sur
Information on the origin and manufactu [alchainerd! I et
process of our products is available a chaine d'appro et la production
on a selection of references on ou s d'une piéce, grace & tout le travail de
and in stores and will be e . . ,
by 2025, to 100% of our tragabilité et de mesure d'impact qu'on

fait avec Fairly Made depuis plusieurs
années. Ca prend en compte :

This progress wi
Il in

* L'origine des matiéres premiéres
* Les lieux de production
* Les modes de transports



https://www.instagram.com/p/Cn7EsqfLEyU/
https://www.instagram.com/p/CbdGzwqIew8/
https://docs.google.com/file/d/1OR9qFqvyqKv8hp4HIEZDkBO0WJ_VjD9T/preview
https://www.instagram.com/p/CjijtPntxNG/

Maje x Fairly Made Campaign

INFLUENCE

Communication via influencers is an excellent
strategy to tell the story of your initiative and make
it known to as many people as possible.

Influence is a way to increase your notoriety. By
using influencers close to their community, you
also benefit from their trust and popularity.

Influencers have a credibility and a real influence
on their ecosystem, which can help you
communicate to your target.



https://www.instagram.com/p/CbiO_MoM_x2/
https://www.instagram.com/p/Cbe5uDSt-NT/
https://www.instagram.com/p/CdpqpQwNXWh/
https://www.linkedin.com/feed/update/urn:li:activity:6933037504157650944
https://docs.google.com/file/d/1vPS-WkRa59UGZyv0XyqD2CrLkSUw3X0v/preview

LINKEDIN

LinkedIn is the
ideal tool to
present your
efforts to your
professional
network and
make progress in
your
transparency
process.

Assuming with sincerity.

Founded by Jean Touitou in 1987, A.P.C. is a French clothing brand now
celebrated for its creativity, sincerity and philosophy, imbued with humanity.

W& Today, it is with the desire to continue to evolve with authenticity, that they
have chosen us to take their CSR strategy to a whole new level.

Soon you will find the story of your favourite A.P.C. products, available in
shop and online!

Many thanks to the team for their trust, Camille Mauffroy-Touitou, Ronan
Laigle, Fabrice HENNERON
Noémie Flajolet, Madeleine Faure, Dylan Zereni

If you too would like to adopt our solution to be part of the change, contact us
here < https:/fInkd.in/eGicAYCM

In perpetual search of elevation...

VOLCOM and FAIRLY MADE meet.

It was as part of their #CSR project ¥ that they turned to us and our
comprehensive solution that meets the requirements of upcoming
#legislation.

This collaboration was born from the same vision: to transform obstacles into
opportunities. @

A big thank you . to the teams guillaume dartenuc, Noémie Wigenhauser,
Matthieu GALTIE, Fabrice Delas, Marie-Aurélie Cazaux, Antoine Lanusse,
Madeleine Faure, Pierre Diénot, Dylan Zereni

If you too would like to seize this opportunity and turn it into an asset, contact
us < https://Inkd.in/dpp7P7i7
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https://www.linkedin.com/feed/update/urn:li:activity:7029390155748683777
https://www.linkedin.com/feed/update/urn:li:activity:7024288103850725376

CASE STUDY

We would love the opportunity to feature our collaboration on our site. The Fairly Made®

“Case Study’ is a great way for your brand to showcase your experience and serve as a true
example!

Asphalte



https://docs.google.com/file/d/1AV7HXEFrSiHp9ZF0xhgFOBQJnRRasxPS/preview

EVENTS

We organize different types of events that allow you to gain visibility, such as our Green Morning, webinars, exhibitions
or meetups at La Caserne.

These are perfect moments to showcase your expertise and the actions you are implementing to a qualified audience
that evolves within the fashion industry.

Become an ambassador!

Attend our events and be a speaker on
relevant topics.

Green Morning live and
webinaire with ba&sh and
Centric

Meetup with Balzac and Ethiwork



https://www.linkedin.com/feed/update/urn:li:activity:7043557555486236673
https://www.linkedin.com/feed/update/urn:li:activity:6995414585855922178

NEWSLETTER

The emailing strategy is an
excellent way to leave a mark
and announce your collaboration

with us to customers and
stakeholders.

Offer up-to-date content with
high added value

Stay on top of the news

Generate qualified traffic

% ok

Image: broaden readers' vision of
your company

SANDR

"POUR UNE MODE
PLUS RESPONSABLE
EFPEUSDURABLE

£n 2021, Maje a reverse 100

000 euros & deux projets supportés par Médecins

mmmmmmmmmmmmm



https://email.maje.com/optiext/optiextension.dll?ID=F98F_PyBJtZU7NzDOZQh2V_BhAfARIYcz2EYiX1s5oDO73QVxvo%2BdIfqQJtptFUFFTrKF4oYOwVUH8QXH7RsGpDjJHM3x

WEB COMMUNICATION

NEW IN PRET-A-PORTER ROBES sACs ACCESSOIRES DREAM TOMORROW

Droom Tomoriow | Nos piéces tragables (102)
NOS PIECES TRAGABLES

Maje

(recnercren Q) &

tout o fsus,
nos pratiques do fransport ef do logiiaue. Cette année, avec Faity Mode,

agapts.

robes en sati, des

Découviaz fensemblo do nos octons kgl

Vue 21416

an
W eizceraGaBLE =es

Robo an safin nolr & brotalle & biloux Bottines n cur lsso mi-hauto,

* Blog article

-k Video

25 Filtres

an
) pizcemacpete, 1

Manteau en faux mouton of vinyio,

* White paper, report, e-book
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https://fr.maje.com/fr/dream-tomorrow/collection/nos-pieces-tracables/

CONTENT

Fairly Made x ba&sh

Nous poursuivons notre engagement initié en 2020 d'atteindre un niveau de
tracabilité élevé dans nos chaines d'approvisionnement et d‘apporter toujours plus
de transparence sur nos produits & nos clientes. Nous nous sommes ainsi associés

au printemps 2022 a une solution de tragabilité et de mesure d'impact des produits,

appelée Fairly Made.

Fairly Made x bagsh, cest : 30 produits sur la collection Hiver 2022, 100 produits sur

I'Ete 2023 et 300 sur I'Hiver 2023
Note de tragabilité, note de recyclabilité, focus matisres, parcours de vie des
produits, clacul des km parcourus et mesure de 3 indicateurs significatifs  I'échelle
des produits : empreinte carbone, euthrophisation des eaux douces et
consommation d'énergies.

13
.\& Et paroe que nous désirons nous améliorer,
» RE nous ddphyom actuellement un outil
de qui permet de collecter de

LES COULISSES DE 3 DE NOS USINES PARTENAIRES manibre rapide; et oompidte un maximum
d'informations sur nos produits. L'objectif ?
Ces vidéos sont accessibles en magasin en scannant le QR code présent Une tragabilité compléte de notre chaine de

sur Uétiquette ou directement sur stam.com via la page produit valeur & horizon 2025.

BELAMY TEXTILES LTD. TIMAX BRASSIERE CO., LTD.
Chittagong, Bangladesh Shenzhen, China

ET DEMAIN 2 opjectiffin 2021  100% de nos produts dévelleront leurs coulissss de fabrication.

Chapire2

‘coulsses des usines de confection.

Conarbtoment
En magasin, les prodits sont dotés d'un QR code
‘qui donne accés aux informations de Fusine od s

‘sans fard fusine quifa confectionné.

2 - 2 uourdiaplued R o nos prodults Tngere]

DES PRODUITS m.:zmm:‘,r
TRANSPARENTS :

C'EST PLUS
CLAIR ?

Mais dloi viennent les proclits ?
st précisément pour répondro a cette question que nous
‘avons lancé en octobre 2020 finitiative Transparence.

otune premiére dans findustrio textile !

Wording

Transparency
Immersion in the
heart of the
factories
External audits
Audited partners
International
social standards
QR code
Information from
factories
Traceability tool


https://www.etam.com/etam-sengage/we-care/
https://ba-sh.com/ca/en/partners---our-commitment-to-responsible-suppliers-%7C-bash/partenaires.html
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